Chris Brown's Plaine Stodies has belped area businesses such as Republic New Orleans create Web sites that are easy to use.
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n & cubture where even groceries can be ordered on the

Internet, the Mew Odeans-based Web design company
Pluine Stuclios is helping to make technology meore persoral
anvd ey fo use. ;

“In & dhigital word whene jargomn and confusion ane ways to
sedduce clients into thinking they're getting the latest and
greatest, we try to boil things down to common sense while
using those same latest and greatest technologies,” said
fognder Chris Brown.

Started in 2002 1o make digital design and media acces-

sible to individhals and businesses wanting rouble-free
Web sites, Plaine Studios increased its line of services after
Hurricane Katrina to inchede high definition video, tradi-
tiomal print design and comprehensive Web solutions,
which, Brown said, are tools that help a business or individ-
ual communicate more efectively with their andsence.

In 2005 afer Katrina, Flame Stodios worked o open
Republic New Orleans nightclub even though owner
Robert LeBlanc said some thought the project was a “fool-
ish” venture in the recently Booded city.

“(Plaine Studios) really cares about their
clients,” said LeBlanc. “They go above and
beyond. ... They become educators,”

Robert said Brown and his team successflly “toe that
lire™ between art and the management of clients to provide
tangible solutions. The end produoct is a funcional Web
design with a creative edge.

Republic New Orleans uses its Web site 10 update infor-
miation about the business 1o cresle a more intimate and
cost-effective relationship with dients, LeBlanc sid.

Brown and his staff also extended their expertise to
the Greater Mew Odeans Youth Orchestra. The compa-
ny developed a new Web site for GNOY theat caters to
the organization's diversity through a “one-stop-shop™
Web page for “on-the-go™ members, including an alumni
submission form, a student blog section and & compact
disc order form for supporters.

“They made our Web presence come to life,” said
Mardanna Roll, GNOYD communications coordinator.
“They made our entire ization excited about not
only the Web site bat also about what the Web site reminds
s aof”

Plaine Soudins zims to keep it simple even in a Geld with
technology constanily changing and expanding.

“We're trying 1o bring 10 New Orleans high quality
design and advertising that can compete on a national level,
but on a more reasonable budget,” Brown said. “Because we
keep things small and focused, we provide a high level of
customer service that you can't get with a large frm."e
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